SW3 - Marketing, Sales and Promotions

1. Whatisthenameofthecompany? Provide the companylogo.

Uber Technologies Inc.

2. Whatisthe URLofthe companyhome page?

- https://www.uber.com/en-PH/

3. History:
a. Whofoundeditandwhen?
- Uberwasfoundedin 2009 as UberCab by Garrett Camp,the cofounder
of StumbleUpon,and Travis Kalanick.
b. Initialproducts/servicesand markets?
- Black Carservice which is affordable.
- Allages
c. Private orpublic?
- Private
d. E-companyorbrickand mortar? (E-company:purelyonline business// brick and
mortar: with a physicalstore/office butmaintainsonline presence)
- E-company
4. Financials:
a. M ostrecentyear’srevenues?
- USS 6.5 B (2016)

b. Mostrecentyear’s profits?

In 2016, Uber did not make a profit, having a reported netloss of $2.8 billion.

Year 20114 2015 1Q'16 2Q'16
Net Revenue $495.3M $1.5B $960M $1.1B
G AAP Loss -$671M TBD -$520M -$750M
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5. Whatare

its main productsand services?

M obile app,websiteand vehicle for hire delivery (com merce)

6. Whatisitstargetmarketandwho are its customers?

Everyone (kids,teenagers,adults,grandparents)

7. Whoare its maincompetitors?

Lyft, Curb,Grab,0Ola and DidiChuxing

8. How isthecompanyusingthe Internetformarketing,sales,and promotions?

Bibliography

Online M arketing.

Through the use of Internet, Uber is able to create a full suite of services to
meet the need of their customers, coordinate all marketing channels to
communicate a unified brand message,offer full suite of online services and
provide selected services on demand.

Uberimplementsanumberofpromotionsinthe citiesitexpandsto so itcan
startword of mouth marketingin thatcity.Itleverages well-known brands to
get the message out there, like the Heineken Chauffeur promotion and
the #TOPSHOPM INI promotion.And italso givesaway free rides,like the free
ice cream delivery promotion and the free ride promotions. Because Uber
knows thatitjustneedsto get people using its service (and then they’ll love
it and tell their friends), they give away free rides and leverage well-known

brands to get the message out there fast.
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